
What is your age group?

Under 18  . . . . . . . . . . . . . . . . . . . . . .38% 118

7,704

2,918

Responses: 31,405

18-25  . . . . . . . . . . . . . . . . . . . . . . 9.29%

26-35  . . . . . . . . . . . . . . . . . . . . . 24.53%

13,51836-50  . . . . . . . . . . . . . . . . . . . . . 43.04%

5,99950-65  . . . . . . . . . . . . . . . . . . . . . 19.10%

1,14865 and older  . . . . . . . . . . . . . . . . . . 3.66%

What is your gender?

Female  . . . . . . . . . . . . . . . . . . . . . 93.27% 29,290

2,115

Responses: 31,405

Male  . . . . . . . . . . . . . . . . . . . . . . . 6.73%

We asked and you told us.  When Chicken of the Sea sought to answer that famous
question once posed by Sigmund Freud, "What does a Women Want?" we received
more than 31,000 responses.  

Chicken of the Sea has a long history of meeting women's desires when it comes to
quality, healthful and convenient seafood.  Now, we also know what else women are
looking for in life and will give it them throughout our year-long "What Women Want"
campaign, which includes the "Hunks at Home" contest.  Keep an eye on
www.chickenofthesea.com for more information.
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Which of the following would most lead you to happiness?  

2,902

4,198

10,610

12,975

Responses: 31,405

High Sense of Self-Worth . . . . . . . . . 13.37%

Being in Good Health and Leading 
a Healthy Lifestyle  . . . . . . . . . . . . . 41.32%

720Having a Successful Career  . . . . . . . . 2.29%

Being Able to Purchase the Things 
You Want  . . . . . . . . . . . . . . . . . . . . 9.24%

Good Relationships (With Friends, Family 
and Significant Others)  . . . . . . . . . . 33.78%

How important do you think eating nutritious 
meals is to your overall health? 

Extremely Important  . . . . . . . . . . . 53.46% 16,788

2,180

12,261

Responses: 31,405

Very Important  . . . . . . . . . . . . . . . 39.04%

Moderately Important  . . . . . . . . . . . . 6.94%

128Only a Little Important  . . . . . . . . . . . .41%

48Not Important at all  . . . . . . . . . . . . . .15%

Which relationship is most valued in your life? 

Yourself  . . . . . . . . . . . . . . . . . . . . . 9.31% 2,924

9,369

19,112

Responses: 31,405

Family/Friends  . . . . . . . . . . . . . . . . 60.86%

Significant Other  . . . . . . . . . . . . . . 29.83%
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What is your primary objective in the workplace? 

Earning Respect . . . . . . . . . . . . . . . . 7.10% 2,230

6,317

2,502

Responses: 31,405

Advancing Professionally  . . . . . . . . . . 7.97%

Gaining Personal Satisfaction  . . . . . . 20.11%

4,775Making an Impact  . . . . . . . . . . . . . 15.20%

6,281Being Appreciated/Valued  . . . . . . . . 20.00%

3,140Earning a Paycheck  . . . . . . . . . . . . 10.00%

6,160I do not Work  . . . . . . . . . . . . . . . . 19.61%

How important is convenience in simplifying your life? 

Extremely Important  . . . . . . . . . . . 31.33% 9,839

6,625

14,278

Responses: 31,405

Very Important  . . . . . . . . . . . . . . . 45.46%

Moderately Important  . . . . . . . . . . . 21.10%

579Only a Little Important  . . . . . . . . . . . 1.84%

84Not Important at all  . . . . . . . . . . . . . .27%
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If you had more time, how would you spend it? 

Reading  . . . . . . . . . . . . . . . . . . . . . 9.87% 3,099

2,004

15,080

Responses: 31,405

With Family, Friends or Loved Ones . . 48.02%

Exercising . . . . . . . . . . . . . . . . . . . . 6.38%

6,358Traveling  . . . . . . . . . . . . . . . . . . . 20.25%

918Cooking  . . . . . . . . . . . . . . . . . . . . . 2.92%

3,829Recreational Activities/Hobbies  . . . . . 12.19%

117Working  . . . . . . . . . . . . . . . . . . . . . .37%

Breast Cancer  . . . . . . . . . . . . . . . . 45.17% 14,185

8,469

6,484

Domestic Abuse  . . . . . . . . . . . . . . . 26.97%

3,643Diabetes  . . . . . . . . . . . . . . . . . . . 11.60%

6,553Education/Literacy  . . . . . . . . . . . . . 20.87%

7,230Heart Disease  . . . . . . . . . . . . . . . . 23.02%

1,981Disaster Relief  . . . . . . . . . . . . . . . . . 6.31%

What types of organizations would you be most 
inclined to support?   

Responses: 28,052

Other Cancer . . . . . . . . . . . . . . . . . 20.65%

3,520
Environmental Protection 
Organzations . . . . . . . . . . . . . . . . . 11.21%

8,800Animal Protection/Rescue  . . . . . . . . 28.02%
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Communication  . . . . . . . . . . . . . . . 33.23% 10,437

1,295

1,277Equality  . . . . . . . . . . . . . . . . . . . . . 4.07%

Adventurousness/Spontaneity  . . . . . . 4.12%

705Attractiveness/Good Looks  . . . . . . . . 2.24%

4,856Romance  . . . . . . . . . . . . . . . . . . . 15.46%

7,309Supportiveness  . . . . . . . . . . . . . . . 23.27%

Which qualities are the most important in a significant other?   

Respect  . . . . . . . . . . . . . . . . . . . . 55.78% 17,517

5,063

1,107

Responses: 28,157

Chivalry/Manners . . . . . . . . . . . . . . . 3.52%

Similar Interests  . . . . . . . . . . . . . . 16.12%

6,046Sincerity   . . . . . . . . . . . . . . . . . . . 19.25%

10,055Humor  . . . . . . . . . . . . . . . . . . . . . 32.02%

7,507Thoughtfulness  . . . . . . . . . . . . . . . 23.90%

7,268Stability/Security  . . . . . . . . . . . . . . 23.14%
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How would you most like to be described?  

Confident  . . . . . . . . . . . . . . . . . . . . 8.14% 2,557

2,652

14,510

Responses: 31,405

Caring/Nurturing  . . . . . . . . . . . . . . 46.20%

Humorous  . . . . . . . . . . . . . . . . . . . 8.44%

6,568Smart/Intelligent  . . . . . . . . . . . . . . 20.91%

732Healthy/Fit  . . . . . . . . . . . . . . . . . . . 2.33%

3,692Open-Minded . . . . . . . . . . . . . . . . . 11.76%

694Ambitious  . . . . . . . . . . . . . . . . . . . 2.21%

What social issue is most important to you?   

Education  . . . . . . . . . . . . . . . . . . . 18.95% 5,951

9,164

4,191

Responses: 31,405

Children�s Issues  . . . . . . . . . . . . . . 13.35%

Health Care . . . . . . . . . . . . . . . . . . 29.18%

3,151Social Security   . . . . . . . . . . . . . . . 10.03%

2,120The War  . . . . . . . . . . . . . . . . . . . . . 6.75%

3,568Economy  . . . . . . . . . . . . . . . . . . . 11.36%

270Foreign Policy  . . . . . . . . . . . . . . . . . . .86%

615Volunteering  . . . . . . . . . . . . . . . . . 1.96%

971Disease/World Health  . . . . . . . . . . . . 3.09%

1,404Environmental Concerns  . . . . . . . . . 4.47%
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Which of the following do you wish you could do more 
often with your family?     

Responses: 31,404

5,948Enjoy Movies Together  . . . . . . . . . . 18.94%

12,385
Have Dinner/Meals Together 
More Often  . . . . . . . . . . . . . . . . . 39.44%

7,598
Go to More Sporting Events, 
Concerts, Etc.  . . . . . . . . . . . . . . . . 25.34%

5,113Exercise  . . . . . . . . . . . . . . . . . . . 16.28%

Time Management/Organization  . . . . 17.00% 5,340

1,283

15,782

Open-Mindedness  . . . . . . . . . . . . . . 4.09%

4,866Self Esteem   . . . . . . . . . . . . . . . . 15.49%

1,081Spontaneity  . . . . . . . . . . . . . . . . . . 3.44%

3,053Self Discipline  . . . . . . . . . . . . . . . . . 9.72%

Which of the following would you most like to 
improve about yourself?     

Responses: 31,405

Healthy Eating Habits/Weight  . . . . . . 50.25%

How would you most like to be viewed by your 
partner/significant other?  

With Respect  . . . . . . . . . . . . . . . . 34.72% 10,904

10,232

10,269

Responses: 31,405

Adoringly/Being Cherished . . . . . . . . 32.70%

As an Equal Partner  . . . . . . . . . . . . 32.58%
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When making purchases, which feature is 
the most important to you? 

Price  . . . . . . . . . . . . . . . . . . . . . . 36.50% 11,463

460

18,148

Responses: 31,405

Quality  . . . . . . . . . . . . . . . . . . . . . 57.79%

Popularity/Trends � it�s the "in" Thing  . 1.46%

1,334Convenience  . . . . . . . . . . . . . . . . . 4.25%

When at a restaurant or preparing a meal at home, 
which do you prefer?  

Responses: 31,404

Choosing the Same 
Time-Tested Recipes  . . . . . . . . . . . . 21.74%

24,576
Trying new Menu Items, Offering Your 
Palette new Flavors   . . . . . . . . . . . 78.26%

6,828

Education  . . . . . . . . . . . . . . . . . . . 12.02% 3,776

3,065

8,122

Luck � Getting a Break  . . . . . . . . . . . 9.76%

10,396Hard Work/Personal Ambition . . . . . . 33.10%

6,045Health  . . . . . . . . . . . . . . . . . . . . . 19.25%

Which item is most important in helping you achieve 
your personal goals?   

Responses: 31,404

Good Relationships . . . . . . . . . . . . . 25.86%
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When making purchases, which factor is 
the most important? 

Saving Time  . . . . . . . . . . . . . . . . . . 7.45% 2,340

2,106

19,887

Responses: 31,405

Saving Money  . . . . . . . . . . . . . . . . 63.32%

Accessibility  . . . . . . . . . . . . . . . . . . 6.71%

7,072Brand Name � it�s a Brand You 
Know and Trust  . . . . . . . . . . . . . . 22.52%

What would encourage you to cook healthy meals more often? 

If I had More Time to Cook  . . . . . . . 21.04% 6,607

10,355

11,867

Responses: 31,405

2,576If Cooking Were Easier  . . . . . . . . . . . 8.20%

If I Knew of More Healthy Meals 
That Also Taste Good  . . . . . . . . . . . 37.79%

If Cooking Healthy Meals was 
Less Expensive  . . . . . . . . . . . . . . . 32.97%

6,966

2,276

Listen . . . . . . . . . . . . . . . . . . . . . . 22.18%

5,088Pay More Attention to You  . . . . . . . . 16.20%

5,629Be More Romantic  . . . . . . . . . . . . . 17.92%

376Support My Career . . . . . . . . . . . . . . 1.20%

2,960Make More Money  . . . . . . . . . . . . . . 9.32%

Help With the Children  . . . . . . . . . . . 7.25%

8,144
Help Around the House � Cooking 
and Cleaning  . . . . . . . . . . . . . . . . 25.93%

What do you wish a significant other would do more often? Responses: 31,405
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How important to you is chivalry in a relationship?

Extremely Important  . . . . . . . . . . . 16.58% 5,206

11,800

11,400

Responses: 31,405

Very Important  . . . . . . . . . . . . . . . 36.30%

Moderately Important  . . . . . . . . . . . 37.57%

2,236Only a Little Important  . . . . . . . . . . . 7.12%

763Not Important at all  . . . . . . . . . . . . . 2.43%

Which of the following would you be most interested 
in receiving as a Valentine�s Day gift?     

Responses: 31,404

13,416

Jewelry  . . . . . . . . . . . . . . . . . . . . . 5.15%

10,543

A Nice Dinner for Two at Your 
Favorite Restaurant  . . . . . . . . . . . . 42.72%

5,828

A Spa/Pampering Package, Including a
Massage, Pedicure/Manicure etc.  . . . 33.57%

1,618

A Mini "Home Makeover," Including a Complete
Cleaning and Organization Service  . . 18.56%

Which of the following household activities would 
you most like help with?  

Cooking/Cleaning  . . . . . . . . . . . . . . 80.41% 25,254

1,537

4,614

Responses: 31,405

Decorating  . . . . . . . . . . . . . . . . . . 14.69%

Party Planning  . . . . . . . . . . . . . . . . 4.89%
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What would encourage you to cook seafood more often?

If Cooking Seafood Was Easier  . . . . . 10.59% 3,325

14,106

13,974

Responses: 31,405

If it was Less Expensive  . . . . . . . . . 44.92%

If I Knew More Ways to 
Cook Seafood  . . . . . . . . . . . . . . . . 44.50%
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